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Web Traffic  

▪ From 2019 - Current, Website views has increased by 42.5% 



Growth of Fall Harvest  

▪ From 2019 - Current, Website views for Fall Harvest has increased by 28.1% 



Where Are Our Website Visitors Coming From?

▪ Only 14% of our website visitors are visiting us locally
▪ 65% of our website visitors are from the Metropolitan areas 



New Website Visitors Vs. Returning Visitors

▪ Our web presence continues to grow and we continue to reach a new audience 



How Are Our Website Visitors Viewing Our Website?

▪ 70.7% of website visitors visit our website using a mobile device. 



New Interactive Digital Map

This year, during the last 2 weeks of our cherry U-Pick season we introduced an interactive digital 
map receiving 44,354 interactions in 2 weeks. The map allowed users to view and navigate to 
nearby farms using their mobile device



Harvest Time E-commerce Store

Featured Merchandise 

Featured Farms 



Product Page



Farm Profile Page



Product Details



U-Pick Capital Documentary  
Project

2022



Key Focus Points 

• The Farming Aspect of Cherry U-Pick

• The Experience of a U-Pick Daycation

• The Agricultural Tourism impact to the Brentwood and surrounding areas

• What it is like to live in a U-Pick City.



2022/23 

• Marketing Cost: $20,000
• Facebook Ad Buy: $4000
• Publication Ad Buy for Red Tricycle and 510 Families: $2000

Documentary Cost
- $40,000 for a 50 minute documentary 



U-Pick Capital

• Concept/Storyboard
• Project Management

• Film Crew
• Onsite filming at different farms

• Editing
• Animation
• Licensed Music
• Voiceover
• On Camera Interviews
• Audio
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